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(Additional conferences to be added as dates are confirmed)
Editorial subject to change.

Month	 Cover Story	 Feature	     Advantages 	 Bonus Distribution	

January	 Fundraiser Profile	 Fundraising 101 — Our quarterly series on the basics: Direct	 2-for-1	 • DMA Nonprofit Federation Conference
Ad Close: 12/15/08		  Mail, with features on Copywriting • Paper/Production Issues	 Advertorial Issue	    January 29-30, Washington, D.C. 
Materials Due: 12/22/08		  (cost-saving tips, sustainability, etc.) • Postal Issues • And More
		
February	 Fundraising 	 • Major Gifts: The New Rules of Major-Donor Fundraising		  	
Ad Close: 1/16/09	 Professionals of 	 • E-Philantrophy:  Electronic Communication (blogs, e-letters, 			     
Materials Due: 1/23/09	 the Year Awards	    communities)	

March	 Fundraiser Profile	 • Resources: A Roundup of Nonprofits Created to Help	 List Usage Issue	 • AFP International Conference, March 29-April 1, 
Ad Close: 2/12/09		     Nonprofits	  	    New Orleans
Materials Due: 2/19/09		  • Strategy: Enagaging the Younger Donor		  • DMA Nonprofit Federation Critical Issues, March 26, 	
 	 				     Washington, DC		
		   
April	 Fundraiser Profile	 Fundraising 101 — Our quarterly series on the basics:	 Ad Awareness Issue	 • CADM, TBD 
Ad Close: 3/10/09		  Acquisition, with features on Lists  • Testing • Premiums                                 		                            	   	                                                     
Materials Due: 3/17/09		  • And More					       			     

May	 Special Report: Alternative	 • What’s Hot What’s Not — The newest developments in  	 List Usage Issue 	 • ACCM, May 4-7, New Orleans         
Ad Close: 4/10/09	 Funding Options	    Direct Mail • E-mail • Online Fundraising • And More	    	    	
Materials Due: 4/17/09		        					  
			   .
June	 Fundraiser Profile	 Fundraising 101 — Our quarterly series on the basics: Special 	 List Insider	 • Fundraising Day, TBD
Ad Close: 5/11/09		  Efforts, with features on Monthly Giving • Lapsed Donors		  • DMDNY, June 16-18, New York
Materials Due: 5/18/09		  • Capital Campaigns • Planned Giving          		  • DMA Nonprofit Federation Summit, June 15-17, 
				       Naples, FL							     
		     	 	
July	 Special Report:	 • Update on International Trends		  • Bridge Conference, July 21 - 23,
Ad Close: 6/11/09	 Branding	 • Prospect Research	   		  Washington, D.C., 		
Materials Due: 6/18/09 	 	  	 	 			     
		  			 
August	 Fundraiser Profile	 • Data: New Strategies for Segmentation	 List Usage Issue	 • DMA Nonprofit Federation Conference, TBD 
Ad Close: 7/13/09		  • Working With Foundations	  	 	New York
Materials Due: 7/18/09	 	 	 	 		 	 	
 
September	 Gold Awards 	 • Innovative Ideas for Corporate Partnerships		  • National Catholic Development Conference	
Ad Close: 8/10/09	 for Fundraising 	 • Turning Board Members into Fundraisers		    September 20-23, Arlington, VA
Materials Due: 8/17/09	 Excellence	 	 	 		 	
	 	  	 	 						   
October	 Fundraiser Profile	 Fundraising 101 — Our quarterly series on the basics:	 2-for-1	 • DMA09, October 17-22, San Diego
Ad Close: 9/10/09		  E-philanthropy, with features on E-mail campaigns	 Advertorial Issue	 • AFP Chicago, TBD
Materials Due: 9/17/09		  • Online Payments • Web Sites • And More					       

November	 Fundraiser Profile	 • The Changing Face of Special-Events 	 List Usage Issue	 • AFP Massachussetts Conference, TBD
Ad Close: 10/9/09		     Fundraising: Live vs Online Auctions, Galas, Etc.			 
Materials Due: 10/16/09 		  • Donor-advised Funds
	
December	 Resource Guide 	 • State of the Sector	
Ad Close: 11/10/09	 	
Materials Due: 11/17/09				    �
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Columns

Easier Said Than Done 
Jeff Brooks continues his popular no-holds-barred, take-
no-prisoner column, expounding on all of those pesky 
little fundraising truths that even the savviest of experts 
sometimes forget.

To the Point
Katya Andresen and Jocelyn Harmon team up to chal-
lenge fundraisers to work with passion and creativity.

Departments

PULSE
A compilation of advice, tactics and insights culled from 
the fundraising sector, including:

w Q&A with a professional focusing on a specific  
facet on fundraising each month, with extended  
interviews to be presented as podcasts at  
www.fundraisingsuccessmag.com

w Expanded, more useful iterations of Datebook and 
Faces in Philanthropy

w Quips and Quotes
w Book previews
w Stats, etc

Web Watch
Consultant Sarah Durham critiques nonprofit organiza-
tions’ Web sites and offers practical tips they can use right 
away to enhance their user experience.

DM Diagnosis
Direct-mail pro Kimberly Seville explores trends and 
offers insights on specific fundraising packages to explain 
what works, what doesn’t and why.

PLUS...
w Case/Stratgey Studies 
w Fundraiser Forum (e-chats) 
w Speaking of Fundraising (op-eds)

About Our Regular Columns and Departments

Rates

Take advantage of the Target Marketing Group 
corporate discount. Contact publisher - (215) 238-5092

* Other insert rates available upon request. Contact publisher for more details.	

	 $4,260	 $4,140	 $4,000	 $3,750	 $3,490	 $2,980 

	 3,330	  3,220	  3,130	  2,930	  2,720	 2,330	

	 3,070	  2,970	 2,880	  2,700	  2,520	 2150 

	 2,810	  2,720	 2,640	  2,480	  2,300	 1,970

	 2,130	 2,070	   2,010	  1,870	  1,750	  1,490	

	 1,830	  1,780	  1,720	  1,610	  1,500	 1,280

	 1,660	  1,610	  1,560 	  1,470	  1,360	 1,160

	 1x	 3x	 6x	 9x	 12x 	 24x

	 $2,820	 $2,740	 $2,650	 $2,480	 $2,310 	 $1,970

Frequency
Full Page

2/3 Page

1/2 Page Island	

1/2 Page 

1/3 Page 

1/4 Page

1/6 Page 

Rate Card #6 Effective October 1, 2008

	 1x	 3x	 6x	 9x	 12x	 24x Colors

Standard 2–Color	 $690

4–Color Process	 $1,370

  Special Positions	
Back Cover–25% Extra

Inside Front Cover–20% Extra

Inside Back Cover–15% Extra
Other–10% Extra

FREQUENCY

INSERTS

BRC Cards (furnished)
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